
These are the ǎƭƛŘŜǎ ǘƻ Ƴȅ ǎǇŜŜŎƘ ŀōƻǳǘ αtǎȅŎƘƻƭƻƎȅ ƛƴ /ƻƳƳǳƴƛǘȅ aŀƴŀƎŜƳŜƴǘά ŀǘ 
the Community Manager Conference 2010 in Leipzig. I added some comments for 
convenience. 
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Feel free to connect with me on Linkedin (http://de.linkedin.com/in/whenseler) or 
Facebook (http://www.facebook.com/whenseler) 
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I like to show you a bit of a different perspective on communities. If you like to dig 
deeper into the topics, there is plenty of information available on the internet or in 
books. 
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While I cheated a bit with the example of swimming, because muscle memory works 
different, the point is that the brain connects information and words to emotions and 
does not forget any of them ς even when we ŘƻƴΨǘ notice it all the time. 
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All words trigger emotions, even when it is a tiny effect we barely notice at all, it adds 
up on the long run and has an impact on if we like topics or persons and also 
products or communities. 
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